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MISSION:

RO WE INVEST IN EACH LINK OF THE CHAIN
WE WANT TO BE A FULL-SERVICE

EMEDIA COMPANY WHO OFFERS
HER SERVICES TO THE REST OF
THE WORLD

EMPLOYEES



CUSTOMER ' o

INTIMACY

)

AWESOME
TEAM

JOINED
FORCES

INTRA-
PRENEURS

CONTEMPORARY
LEADERSHIP

MULTI TALENTED
i PROFESSIONALS

ENTRE- |
PRENEURS |

CREATIVES




DIGITAL ECOSYSTEM

competitive positioning audience touchpoints
industry positioning internal capabilities
target audiences @11 VLECANA key performance indicators

Consumer “ analytics Brand
Insights Content

BUSINESS

OBJECTIVES

Isul

Optimization V
siyb

website
email architecture
branded communities

community management
influencer relationships

campaign integration@
recognition program
reviews and stories
staff training

EXPERIENCES

mobile experiences
social media

blogs

search engine marketing

Conversation




CROSS PLATFORM ADVERTISING

Application Development
Search engine marketing,
advertising & optimisation

DIGITAL Display, Mobile & Social Media

Consumer Promotion,
Experiental Integration,
Product Launch,

" Televison Commercial,
Radio, Outdoor Billboards,
Magazine, News,

ACTIVATION

PROCUREMENT

AB Split Testing, Print Production
Online Advertising
COLLABORATE
Forward Thinking, . -
Campaign Management, . \;I\VretlIJ)slirtee;tl,?/{:)'tgl"epl)\lwl';tlfc\;g,m .
Competitor Analysis, STRATEGY CREATIVE Vides Diection chF;‘: ame,
Consumer data & research, ideo Direction, Creative Banne
Media planning,
Content Marketing

PUBLIC
RELATIONS

Press Release, Advertorials, Blogs,
Newsletter, Intranet, Social media
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What's tomorrow's weather?
Is our flight on time?
Where's the nearest store?

Is this product cheaper there?

What’s next on the program?
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the expectation that | can get what | want, anytime, in my
immediate context.

Al
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the expectation that | can get what | want, anytime, in my
immediate context.
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Why companies use mobile marketing

Your It's a great It’'s a good
Audiences use marketing & sales tool ™
mobiles a lot! branding tool mcommerce

Customer ..
5 Trust
Service

Product
Value




For 2017 the number of mobile phone users is forecast to reach

4.77 billion.
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B Videc-on-Demand [ Digital Music  ® Video Games B ePublishing
Sowrce- Statista 2015; Selected region only includes countries listed in the Digital Market Cutlook ]

© Statista.com
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BUSINESS
CASE

MOBILE
COMMERCE &
PAYMENTS

STRATEGY

MOBILE
COUPONS

DESIGN
COMPELLING
MOBILE
EXPERIENCES

INTEGRATE
MOBILE, LOCAL
& SOCIAL

MOBILE
SEARCH
MARKETING &
ADVERTISING

STUDY
ANALYTICS &
ADJUST IF
NEEDED




QrJ

spangmakandra®

consult . collaborate - realize

Responsive Webdesign and Content

Use proper keywords

Payment Systems - Mobile Commerce

Location Based Advertising

Mobile video ads

Mobile coupons

QR Codes

Some Tactics




' Responsive Webdesign and Content




(2] Use Proper Keywords

Users'
Relevance Purpose

o ‘ l Search
Competition ‘@’ Volume




' Payments Systems - mCommerce

5 Types:

Mobile at point of sale: the mobile wallet

Mobile as the point of sale: every smartphone is a cash register
The mobile payment platform

Direct carrier billing

Closed loop mobile payments: the store credit card

€Pay p ‘)

PayPal Google wallet

QI SESENIES

© mobilepaymentstoday.com




' Location Based Advertising

HNext Latie
50 meters!
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Mobile Video Ads

=[N S

The best Honda Civic yet.

Castle Clash

Watch this and get 30 free coins




6| Mobile Coupons

12:34 PN

(!Ilucago' l'l[lllnl‘

Wiennianar. Ocroses is, Set ¥ e mare o AL

S eed cameras could

Thanks for texting!
i : B AL ! Tap here to clip your
Im.muu mits plan 1o arcas near schools, parks - e | e e e s
but legdslation shows thas covers wide swaths of ety :’:?M:*Lu._-.r”.ﬂ 5% OFF :ZOOUC:OH Redl'-":"m at your
Rt D SO i cal House Improvement
store. http:/houseimprove
ment.com/coupon

Any Single Mtemn
Taxt
HOME
o
31286

1O reckive yOur Coupon

Print Ad

Text to Shortcodes

15% OFF Any
Single Item!

Offer Details:
Cannot be combined with any other offer. One
COUpOn per customer per day.

Mobile Coupon



FINDING YOUR DIGITAL SWEET SPOT

» Seamless multichannel experience
» Whenever, wherever service propositions
Customer w
experience
Improved real-time
management ¢
information systems &

> ; Enhanced « New digital products
decision making B orate P"Oducf and services
Seamless ® tontrol 4 ?“d SEIVICE —, Cocreation of new
integration into DECISION MAKING innovation ~ products
third parties » - based on big data
and advanced 4
analytics
Improved targeting « >
with customer S « Digital marketing
insights Risk g'St"?(un.on with higher ROI
Embedded or « OPtimization | marketing J, Digital augmentation
automated controls & 4 &sales  oftraditional channels
risk profiling o ~ '

Digital
. fulfillment .

* Full straight-through processing and
automatic provisioning

« Virtual servicing and administration







